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Abstract

Today, a negative trend in the agro-industrial system is the rise in prices, which reduces
consumer demand for the necessary food and the competitiveness of producers. To solve the food
problem, it is important to increase the competitiveness of agricultural production on the basis of
an integrated, systematic approach to its organization using innovative methods, while solving
certain issues in the development of industries, enterprises, even on the basis of innovation. For
example, we have built temporary dairy complexes, or purchased highly productive cattle, but
without a productive feed base, qualified personnel, changes in the existing economic mechanism
of management, etc. we will not get the return of the invested capital. Therefore, only a systematic
approach to the organization of all reproduction processes in the industries based on innovative
methods will increase the competitiveness of production, resources used and the quality of life of
producers. The objectives of this article are to reveal the need for innovative development of
agricultural production to improve its competitiveness; based on the purpose of the task, to
systematize the main directions of innovation; to reveal the theoretical aspects of innovations and

their practical implementation.
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Introduction

The strategic objective in the region is not only to increase production, but also to increase the
competitiveness of agricultural products of high quality and affordable for consumers to improve the
quality of life. What is important to reduce the cost of production and effective pricing?

Today, a negative trend in the agro-industrial system is the rise in prices, which reduces consumer
demand for the necessary food and the competitiveness of producers.

Thus, in the third quarter of 2011, the prices of bread and bakery products increased by 14-15%,
meat and poultry — by 2, milk and dairy products — by 10-11, butter — by 13-14, sunflower oil — by
15%.

On the other hand, there is a positive effect in the growth of prices: the profitability of production
may increase, which affects the increase in production volumes. High grain prices in 2007 contributed
to the growth of acreage by 450 hectares in 2008. The growth of milk prices should improve dairy and
beef cattle breeding. However, for the organization of modern efficient production, investments are
needed, in the inflow of which the agricultural economy is experiencing certain difficulties.

At the same time, competition in the food markets is growing and our producers are not always
competitive.

The role of innovation in economic development

The world food commodity markets have seen a steady decline in prices over the past 20 years.
This was facilitated by the growth of agricultural production in low-cost countries (Brazil, New
Zealand); the increase in financial support for agricultural producers in the US, Europe, etc. In recent
years, there has been an increase in their growth for several reasons: the drought of recent years in
several regions of the world (in Australia for 6 years) has led to a decrease in grain production by half;
the rapid demand for biological fuel, due to the increase in prices for fossil fuels. As a result, up to 40%
of the corn crop is sold as fuel, not as food or feed grain.

Economic growth on a global scale has increased the demand for food, especially in China, India —
for dairy and meat products, as a result, the rise in prices not only for livestock products, but also for
grain. Adverse climate change in recent years and rising energy prices has led to the fact that the
government of the United States and Europe have developed measures for the resumption of financial
support for agricultural producers to increase bio fuel production. In the US it is produced in Russia
how much gasoline.

In the medium term, no significant decrease in grain prices is expected. Now Russia is one of the
leading exporters of grain crops. At the same time, domestic producers are not yet able to meet the
demand of the population (especially low-income), which contributes to the growth of food imports.
At the same time, the threshold of food security has been exceeded 2-3 times. Given the high degree of
dependence of the domestic market on world food prices, Russia expects the same trend.

Among the internal factors that determine the price policy, it should be noted the development of
own production, regulation of import proposals using the tools of customs policy; the level of monopoly
in certain commodity markets (processing, trade, energy), antimonopoly regulation, cartel collusion,
merger of power and property, power and capital, anti-inflationary monetary policy; the impact of
income on inflationary processes at low productivity.
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The underdevelopment of agrarian reforms in the regions is also a limiting factor in the growth of
competitiveness of agricultural production. Today, two models of functioning of agricultural
enterprises have been formed.

The first is the market, where the goal is to make a profit, and the economy operates according to
the scheme: Supply of means of production — agricultural producers — market.

The second is the post-Soviet model, which operates through the command and distribution
mechanism of the bureaucrat-administrator according to the scheme:

In the post-Soviet model of the enterprise to solve some functional problems: the problem of
employment of the population; the provision of public services to the public; non-market channels of
distribution of the means of production in favor of farms of the population; acquired benefits on raw
materials (feeds, seeds, petroleum products, etc.) for private households.

There was a merger of economic, economic and political tasks that should be divided. Thus,
conditions will be created for the development of small and medium-sized businesses in the village,
which will perform all services to the population. Officials of the village administration should become
a think tank for the development of rural areas and the creation of conditions for business development.
As a result, the transformation of the post-Soviet model is required, not its preservation.

Based on the above, to increase production, improve the competitiveness of agricultural products,
efficient use of resources it is necessary to switch to innovative methods of organization of reproduction
processes in the agricultural economy in a single integrated system.

To solve these tasks, it is important to competently and professionally create an order for innovation
and development of innovative infrastructure, to attract commercial investment. According to Gaidar,
"We are lagging behind the advanced countries by 50-100 years. We have to run this distance in 10
years. Either we do it, or we will be crushed.” The same was said by Peter | 250 years ago, and now
say modern economists, scientists, politicians. To overcome this gap, we need political will — the will
to develop the economy of the country, the region's industries, to qualitatively change the functions of
the state in it. E. T. Gaidar laid the foundations of an innovative economy. He noted, "Any reforms and
revolutions end the same — political and economic dictatorship of the "Eastern” state™. Are all attempts
by liberals and Democrats to change the main sector of history doomed? The main thing is to understand
that the development of events today depends on our efforts. | am an optimist, otherwise there was no
need to engage in politics.”

The purpose of the innovative economy is the quality and efficiency of human capital. In this
regard, the former President of Finland, speaking about the innovation economy, noted that the
Governor should be responsible for wages, for the quality of life, and not for employment without
decent wages and pensions.

According to A. Murdashev, there are two ways of development of all sectors of the economy:
cheap raw materials, low labor cost, low production costs. However, according to Strumilin, low costs
can lead to zero efficiency; the second — innovations, innovations, innovations.

To implement the innovative way of development, it is important to theoretically clearly define the
basic concepts of innovative economy, as in the scientific and practical literature there is no consensus
on the conceptual apparatus. In modern economic literature, there are broad and narrow approaches to
the interpretation of the term "innovation™. In a broad sense, innovation is the implementation of change
through the introduction of something new. Innovations are innovations that were considered either as
a result of expedient creative activity, the practical application of which leads to significant changes in
the functioning of the system, or as the process of introducing a new one instead of the previously
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existing, but outdated one. In a narrow sense, innovation is a new technical solution implemented in
practice. But such approach, in our opinion, characterizes the production sphere, and innovations cover
all spheres of activity of society (enterprise): production, economic, organizational, legal, social, all
processes of reproduction.

In official Russian documents, innovations are interpreted as the end result of innovative activity,
implemented in the form of a new or improved technological process used in practice.

In international recommendations, innovation recognized the end product of innovative activity in
the form of new or improved product introduced on the market, either in the form of new or improved
technological process used in practical activities.

Thus, innovation or innovation should be considered a significant change in any area of
development of the country, region, enterprise, aimed at achieving a positive effect and implemented
in practice. The main feature of the innovation is its practical use and obtaining commercial benefits
from practical use.

In contrast to innovation (innovations), an innovation developed but not implemented in practice
is called innovation. In market conditions, the recognition of innovation is its consumer novelty. At the
same time, products (service, method) should be new for a particular consumer (specific market), and
not have global novelty (be new for all). Therefore, innovation is a product of scientific and
technological progress, and innovations are the result of scientific discoveries.

Innovative activity is associated with high risks and requires extensive information support. The
objects of changes made as a result of innovations can be technical, technological, organizational and
managerial; financial, social, economic, legal and other spheres [Commander, 2010]. Thus, innovation
(innovation) is the result of the planned creative activity of people aimed at improving the existing
system — economic, organizational, social, etc. Innovation can help to overcome crises at the macro
and micro levels; increases competitiveness associated with risks.

Innovation (innovation) — discovery (new knowledge), new product, method, or method,
organizational structure, order. From the moment of its application and distribution (innovation)
turns into innovation (innovation) — the final product of innovation. Innovation that has passed the
market turns into innovation, innovation. Therefore, innovation (innovation) is an innovation used
in practice. Innovation — profitable use of innovations in the form of new technologies, products,
services, organizational and economic solutions of industrial, financial, commercial, administrative
or other nature. The demand for innovation is a Testament to its competitiveness and public
acceptance.

Innovation process — the process of creation, dissemination of innovation, which consists of 5
stages:

1) fundamental theoretical research, conducting research, and the result — the discovery and new
theoretical knowledge;

2) implementation of knowledge, search for areas of practical use and implementation in the
practical sphere, search for investors;

3) research and development (R & d));

4) commercialization, bringing to market;

5) the innovative process ends with the disposal of the product.

The properties of innovation are determined by its advantages in comparison with traditional
solutions and compatibility with established practices, existing technologies, complexity and
experience of implementation.
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Innovators, generators of ideas, are interested in making a profit. Early adopters, the first to
innovate, want to make a profit.

Innovation lifecycle (GCI) wider product life cycle (GCP) and goods (ZHTST). Beginning JCP co-
incide with the end of the second phase of GCI when the range of practical use of new knowledge. In
accordance with the international system 9000 On it (ICP) include marketing (finding and market re-
search), design (development of technological requirements); product development, logistics, training
and manufacturing process development: manufacturing, control, testing and inspection; packaging and
storage, sales and distribution of products, installation and operation, technical assistance and mainte-
nance, disposal of the product after use [Arredondo-Soto, Carrillo-Gutiérrez, Solis-Quinteros, 2019].

GTC begins at the end of the OCD phase (4th stage of the GCI) and includes the release and market
entry of the first industrial series of products and filling a free niche product, sales growth, growth
slowdown and stabilization of sales, sales decline.

Innovative activity includes processes of transformation of scientific knowledge into new types of
products, technologies and services, marketing, as well as a set of technological, economic,
organizational measures that lead to innovation in various fields of human activity. It is carried out at
all stages of the innovation process, as well as the modernization of products, improvement of
technology, services, cost reduction, increasing the competitiveness of products. Innovation is the
creation and implementation of changes in the field of new products, methods, etc., their
implementation, development and dissemination. It is aimed at updating products, methods of
production and sales. The main components of innovation: innovation, innovation, investment.

Innovations form the market of innovations, the main product of which is the product of intellectual
activity. Only a part of innovations finds practical application and creates the market of innovations.
Competition forces enterprises to increase the technical, technological level of production, improve the
quality of goods and services, improve the organization of production and management, reduce costs
and improve the service system, therefore, to participate in the formation of markets for innovations
and innovations, to act as consumers of their goods. The creation of innovation and its transition to
innovation requires the cost of material, financial and other types of investment. The size of investments
in innovations, their payback period, profitability of future innovations and risks of failures are the
main criteria for assessing the prospects of innovative changes.

In economic essence — real and financial investments. Real — the acquisition of land, means of
production and other assets necessary for business. Financial — purchase of securities, participation in
the assets of other organizations [Gassmann, Beckenbauer, Friesike, 2012].

Innovative infrastructure — financial institutions: banks, insurance and investment companies,
pension and venture funds, consulting firms, stock exchanges, mass media, engineering, consulting and
leasing companies.

The main objectives of innovation management are to determine the main directions of scientific,
technical and industrial activities; development and production of new products, changes to ensure the
competitiveness of the enterprise.

Innovation was understood as perfection, increasing the efficiency of production of what has
already been done. In modern conditions the development of innovation due to increased capabilities,
reduced implementation time of discovery of innovations (with 40 years the mid-nineteenth century
20-ies of the XX century up to 3-5 years), growth of cost of path from idea to new product or service.

At the stage of development, ideas are rejected to 80% of projects, then the percentage decreases,
70% of studies do not give commercial results, 80% of new products supplied to the market are not
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successful and are removed from production; 9 out of 10 innovative projects accepted for
implementation will fail, and the costs will be huge. Therefore, the effect should cover the cost of 9
failed projects and their own costs. The superiority of the ship was proved in 1835, but only 50 years
later it replaced the sailing ships, remaining "tomorrow".

Conclusion

Innovative activity in agriculture is a set of consistent actions to create new or improve agricultural
products, technology development, management systems based on the use of research and development
or production experience. To solve the food problem, it is important to increase the competitiveness of
agricultural production on the basis of an integrated, systematic approach to its organization using
innovative methods, while solving certain issues in the development of industries, enterprises, even on
the basis of innovation. Only a systematic approach to the organization of all reproduction processes in
the industries on the basis of innovative methods will increase the competitiveness of production,
resources used and the quality of life of producers. The objectives of this article are to reveal the need
for innovative development of agricultural production to improve its competitiveness; based on the
purpose of the task, to systematize the main directions of innovation; to reveal the theoretical aspects
of innovations and their practical implementation.
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AHHOTANUA

Jlnst Toro, 4TOoOBI PEMIMTh TPOJOBOJBCTBEHHYIO TMpoOjIeMy, HEOOXOJUMO TIOBBICUTH
KOHKYPEHTOCIIOCOOHOCTh ~ MPOU3BOJICTBA  CEIBCKOXO3SMCTBEHHON MPOAYKIMH Ha OCHOBE
KOMIIJIEKCHOTO, CUCTEMHOTO TOJX0Ja K €ro OpraHu3aliy C HCIOJIb30BAHMEM WHHOBAIIMOHHBIX
METO/IOB TMPH OJHOBPEMEHHOM DEIIECHUU OMPEJECNIEHHBIX BOIPOCOB Pa3BUTHS NMPEANPUATHH Ha
ocHoBe wuHHOBaumid. Jlns Poccun TOBBIIIEHHE  KOHKYPEHTOCIOCOOHOCTH  MPOIYKIIMH
arpornpoMBIIIEHHOT0 KOMILJIEKCA MMEET BaXKHeillllee 3HAaYeHHEe, TaK KaK CerofHsl CTOUT 3ajaya
oOecrieueHHs HaceJleHUs KauyeCTBEHHBIM IPOJOBOJILCTBHEM COOCTBEHHOIO TPOM3BOJACTBA H
MMIIOPTO3aMEIICHHUsT BBO3MMBIX TOBapoOB 3a CHET IMPOU3BOJCTBA KOHKYPEHTOCIHOCOOHOM,
MOJIb3YIOLIEICS Ha BHYTPEHHEM phIHKE MPOAYKIMHU. B 1aHHO cTaThe rOBOpUTCSA O HEOOXOAUMOCTH
WHHOBAI[MOHHOTO DPAa3BUTHS CEJIbCKOXO3SIICTBEHHOTO MPOM3BOJCTBA JJIsi TOBBIIICHUS €ro
KOHKYPEHTOCHOCOOHOCTH. ABTOpP CHCTEMAaTH3UPYEeT OCHOBHBbIC HANpPABICHUS U TEOPETUYECKUE
aCTeKThl MHHOBAIIMOHHOMW JeATeIbHOCTH, POBOJUT aHAINU3 €€ MpaKkTudeckoil peanuzanuu. Crenan
BBIBOJI O TOM, YTO MOBBIIIEHHE KOHKYPEHTOCIOCOOHOCTH CEIbCKOXO3SHUCTBEHHOW MPOIyKIIMU
MO3BOJIUT YCUIIUTH MO3UIUU POCCHUICKUX TOBApOIPOU3BOJIUTENEH KaK HA BHYTPEHHEM, TaK U Ha
BHEIITHEM pBIHKE, OyJeT CrocoOCTBOBATh HApAIIMBAHHMIO MX MPOU3BOJCTBEHHOTO MOTEHIMANA,
BCJIEJICTBHE YEro MOCIeAyeT HACBIIIEHHE TOBAPHOI'O M MOTPEOUTENHCKOTO PHIHKOB KaueCTBEHHON
OTCYECTBEHHOU MPOAYKLIUEH.
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