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Abstract

The article deals with the transformation of the image of the Russian entrepreneur at the
beginning of the 21st century. The interdisciplinary perspective of the specified issue enables
the use of approaches and techniques from different branches of knowledge: history, econom-
ics, sociology, philosophy, etc. The author addresses the sociological conception developed
by the French sociologist, philosopher and anthropologist P. Bourdieu, which fits into the
general anthropological orientation of historical research. In order to analyse the possibility
of applying this sociological conception to the study of the transformation of the image of
the Russian entrepreneur at the beginning of the 21st century, the article examines the central
theoretical constructions of the socio-analysis — field, capital, habitus, agents, practices. It also
proves the expediency and efficiency of the use of these concepts in the interpretation of the
changes in the image of the Russian entrepreneur. The application of the category "image"
together with the concepts of the socio-analysis enables to identify the features of the interac-
tion between politics and internal trends in the development of entrepreneurial activity and the
entrepreneurial community in the process of forming, processing and transmitting the image
of the Russian entrepreneur. The reconstruction of the image is carried out with due regard to
both macro- and microsocial factors influencing the development and selection of behavioural

strategies and practices by Russian entrepreneurs.
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Introduction

The reconstruction of the image of the Russian entrepreneur at the beginning of the 21st cen-
tury (with the purpose of revealing its transformation) suggests several possible directions: the
official image, which is formed and broadcast by the authorities; factors that caused its translation
in this form; perception of the image by entrepreneurs and society as a whole; the image of the en-
trepreneur, formed within the business community, and its translation through professional institu-
tions; the interconnection of authorities and entrepreneurs within the formed and broadcast image
of the entrepreneur, etc. At the same time, the image of the entrepreneur implies the presence of
certain qualities, a set of strategies and practices of behavior and even speech cliches. The appeal
to the category "image" allows to implement a systematic approach to entrepreneurial activity and
to consider it in the unity of individual personal characteristics of entrepreneurs, rules and proce-
dures of business and political institutions and values of entrepreneurial and political culture of the
time under consideration.

The interdisciplinary foreshortening of this topic makes it possible to involve to the research
approaches and methods from different sciences: history, economics, sociology, philosophy, etc.
In this paper the author turns to the sociological concept of the French sociologist, philosopher,
culturologist, anthropologist P. Bourdieu, which fits in the general anthropological direction of the
historical research. In scientific environment, P. Bourdieu's conception is ambiguous: some histori-
ans use his ideas and analysis methods as a research tool in their works based on an interdisciplin-
ary approach, while others do not accept Bourdieu's conception.

In the author's opinion, such concepts of Bourdieu's social analysis as a field (political, eco-
nomic, power and entrepreneurial community field), symbolic power, capital, practices and agents
are productive primarily for our research problem — the transformation of the image of the Russian
entrepreneur at the beginning of the 21st century.

Application of P. Bourdieu's sociological concept to the study
of the transformation of the image of the Russian entrepreneur
at the beginning of the 21st century

The activity of any historical agent, as P. Bourdieu insists, must be considered in the broad
context of cultural production. Within the framework of this approach, images, cultural models,
codes and symbolic landmarks are considered taking into account historical dynamics. The author

seems right to make a certain image in close connection with both the challenges of time (depen-
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dence on the socio-cultural context, the social order of authorities) and with individual strategies
within the business community.

The concept of Bourdieu as a variant of a comprehensive analysis of mental and social is pro-
ductive in interpreting changes in the image of the Russian entrepreneur. The appeal to the concept
of capital makes it possible to trace the process of formation and design of the image, taking into
account rules and norms characteristic for the authorities and the business community of the des-
ignated period. Bourdieu's sociological analysis also allows to consider practices of entrepreneurs
and government officials, taking into account the specifics of fields, rules of the game, stakes,
capitals. P. Bourdieu stresses that it is important to reconstruct values of various fields, and the
value is created by the entire field. An adequate explanation of any fact requires the reconstruction
of the entire field, including its internal structure, relations to other fields, analysis of the interac-
tion between dispositions (attitudes, inclinations) contained in the habitus and the set of positions
provided by the field. The development of a single field is inseparable from the unified history of
all fields [Sociological analysis of Pierre Bourdieu ..., 2001]. In this case, the approach assumes
the consideration of the values of Russian society at the beginning of the 21st century in general,
and of business community and authorities in particular.

According to the field theory, entrepreneurial activity / business community can be represent-
ed as a kind of microcosm immersed in the laws of the functioning of a large universe — Russian
society in general, but at the same time the field of the entrepreneurial community is endowed with
relative autonomy and subject to its own laws. P. Bourdieu's concept, emphasizing the structure of
objective relations of the time under consideration and its impact on the behavior of social agents,
allows to see how realities of Russian life at the beginning of the 21st century influenced the strat-
egies of politicians and entrepreneurs, and how strategies of behavior of politicians and entrepre-
neurs in turn influenced the structure of the fields of power and the business community.

The application of field theory makes it possible to regard the object of the research as a field
of struggle for preservation (from some agents) or for changing (from the other agents) the struc-
ture of the power relations producing this field. In each field there are dominant and subordinate,
determined according to the internal values of the field. A "good" entrepreneur is a person who is
considered to be so by "good" entrepreneurs.

It is fundamentally important to take into account the fact of competition within the field between
its agents. And this competition within the field occurs according to the rules of the game of the given
field. In the field of the entrepreneurial community there is a struggle between entrepreneurs for
power and capital (symbolic and not only), for the right to dictate the conditions of the game in the
field. These "rules of the game" are described by P. Bourdieu's habitus. Introducing this concept, P.
Bourdieu tries to remove the traditional for sociology opposition between the social structure and
personal practices of the individual. The fundamental point is that the habit is integral and can not be
decomposed into separate components of its dispositions, since it expresses one general principle, a

style that is seen in all practices of the individual and transferred from one sphere to another, giving
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them mutual consistency. Another feature of the habitus is that it is an unconscious structure — it is a
system of deeply rooted dispositions, "forgotten" and completely unreflected [Bourdieu, 2007].

Fields can be represented by individuals. The study of the role of the individual, on the one
hand, involves an analysis of social and historical mechanisms (habitus, symbolic capital) that
have influenced / determined the possibility of such a role. On the other hand, without the person
and his characteristics, the same mechanisms could form a completely different story.

The author proceeds from the fact that in the interaction of an entrepreneur and a politician,
each of them is not just an entrepreneur or a politician, but an entrepreneur occupying a certain
position in the field of the business community, and a politician who also takes a certain position in
the field of power. This interaction will reflect / express the structure of relations between the field
of power and the field of the business community. It turns out that the nature and results of interac-
tion of some individuals in each particular case will depend not only on their internal properties,
but also on the relations of the fields of which they are representatives.

In addition, agents can simultaneously enter several fields. This statement means that two
entrepreneurs may have different total luggage fields. Often entrepreneurs are engaged in politics
and politics in the past or in the present are connected with some kind of entrepreneurial activity.
And with the contact of the entrepreneur and the politician, the position of the entrepreneur will be
influenced not only by his place in the field of the entrepreneurial community, but also by the posi-
tions he occupies in other fields (power, religion, science, etc.). To understand the agent, you need
to know the history of the field of its functioning. To understand the reflection of an individual
entrepreneur on the role and place of entrepreneurs, it is necessary to know the place he occupies
in the space of the business community (P. Bourdieu calls it the "objectification of an objective
observer"). It (the place occupied) will be the objective reality of the existence of the given entre-
preneur and at the same time one of the principles of his subjective representation. In the study, the
author attempts to combine both these moments into a single whole [Bourdieu, 2001].

The concept of P. Bourdieu's field allows to look at the problem of responsibility not from the
point of view of directly personal responsibility, when the search for the guilty takes place and the
historian acts as a judge, but to proceed to the structure of the entire field and mechanisms operating
init. P. Bourdieu said: "In fact, the further the analysis of a particular social environment progresses,
the more we understand limitations of the responsibility of specific individuals (it does not mean
that we can justify everything that is happening there). The more we understand how a particular
social environment functions, the clearer it becomes that the people making up it are manipulated to
the same degree as they manipulate. The more they manipulate, the more they are manipulated and
the less they are aware of it" [Bourdieu, On Television, 2002, 29]. But, despite the coercion from the
field forces, agents are able to influence these fields, having some margin of freedom.

Entrepreneurs change Russian everyday life, expanding the autonomous space of the entre-
preneurial community. Through personal contacts with senior government officials, they can influ-

ence decisions of politicians. The relationship between government and the business community
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is also determined by the presence of conflicting groups. When competition within the business
community for the favor of state bodies, the policy pursued by the authorities is used to discredit
opponents and strengthen their own positions.

P. Bourdieu writes that man lives not only in physical space, but also in symbolic space, which
includes the whole space of human ideas about the world around him. In the symbolic space there
are symbolic capital, symbolic power, symbolic violence, symbolic structures and symbolic order.
Symbolic capital as a capital of honor and prestige, as recognition, name and "excellence", accord-
ing to P. Bourdieu, is real. It is convertible, subject to inflation, usurpation, for which there is a
struggle. In such conflicts, the warring factions try to impose their views on the world, their classi-
fication schemes, their ideas about "whom (and for what reasons) to consider as whom". An impor-
tant aspect of symbolic power is its productive ability to "create things with the help of words," that
is, to control the social world by controlling the ideas about it. Symbolic structures have tremendous
power over people, setting the benchmarks for social practices [Bourdieu, Policy Field ..., 2002].

History has many examples when symbolic violence was used. Radio, cinema, photography,
fiction, the media, and now the Internet are the main forms of such coercion, through which prin-
ciples of the vision of the world are imposed. If a person constantly hears some information, then
he begins to act according to its content, without thinking about its true meaning.

When the image of the Russian businessman is reconstructed, the author turns to visual sources
(video, cinema, photo). There are mechanisms for their transformation into a tool for maintaining
symbolic power. Possessing the effect of reality (with their help you can show and make you be-
lieve that you show), visual sources have the power to form the consciousness of a very large part
of the population. The impact of film and photographic images on the consciousness and memory
of people is very great. They often act as a tool for creating reality, while they are meant to be a
reflection of reality. They can hide while showing, and show while hiding. It is important to see
what you want to hide.

Working with visual sources as a methodological tool, the author appeals to the sociological
constructions of P. Bourdieu. The ideological component of visual sources must be identified, re-
constructed, including the level of artistic means.

One of the ways to reconstruct the image of an entrepreneur involves the analysis of various
texts of this period (materials published in the media and on Internet resources, official reports,
messages, speeches, sources of personal origin, "ego-documents" — diaries, memoirs, letters, inter-
views of entrepreneurs, etc.) The concept of the field, according to P. Bourdieu, should remove the
need for a choice between reading "text-in-itself" and "text-for-yourself." He argues that between
the text and society there is a "social universe, which is always forgotten, it is the universe of pro-
ducers of these works, the universe of philosophers, artists, writers, and not only writers, but, for
example, literary instructions, journals or universities, where writers are formed, etc. "[Ibid, 114].
The effect of the field in this case is manifested in the fact that we can not understand the text and

its meaning without knowing the history of the field in which the text was produced.
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The theory of P. Bourdieu' fields allows to present the text as an entity belonging to a certain
socio-cultural tradition — intellectual, national, socio-political, professional. At the same time, the
level of autonomy of the field is important. But no matter how weak this autonomy is, according to P.
Bourdieu, it is impossible to understand everything that happens in the field, relying only on knowl-
edge of the external context. Some events that occur in one field or another can be understood only by

treating it as a microcosm with people involved in it, which influence each other (Bourdieu, 1993).

Conclusion

It is not enough to explain people's actions only through external dependencies, which they
can possess because of their social origin, profession, direct or indirect social and economic ties. It
is necessary to take into account the position of the person within the field. One of the manifesta-
tions of the autonomy of the field is its ability to refraction — the reflection by agents of external
pressures through their refraction in accordance with the internal logic of the field to which they
belong. The more autonomous the field, the stronger the "refraction" and the less connected is the
occurrence in the field with what is happening outside.

Such a methodological message stimulates new questions and expands the problem field: how
and how much is the ability of the business community to refraction in practice, how external
phenomena are transformed (not only pressure from the authorities, but also society as a whole),
what are the nature of external compulsions, their form implementation and ways of influencing.
In the opinion of the author, it is necessary to study resistance, mechanisms used by entrepreneurs
to resist external coercion. The nature of resistance determines the autonomy of the field, its ability
to function according to its internal determination.

Thus, the application of the category "image" in conjunction with the concepts of P. Bourdieu's
socio-analysis makes it possible to show the features of policy interaction with the internal tenden-
cies of development of entrepreneurial activity and the business community in the process of form-
ing, creating and broadcasting the image of the Russian entrepreneur. The image is reconstructed
taking into account both macrosocial and microsocial factors that influence the development and
selection of strategies and practices of Russian entrepreneurs' behavior. It is taken into account
that the image is formed, broadcast and perceived in certain political, economic and cultural cir-
cumstances, in the field of social communication, in this case in the field of Russian society of the
beginning of the XXI century.

Is entrepreneurship good or bad? Is an entrepreneur a hero or a villain-exploiter? Are authori-
ties and entrepreneurs allies or enemies? P. Bourdieu's theory, emphasizing the structure of the
objective relations of the time under consideration and its influence on the behavior of social
agents, allows to abandon these alternatives. The formulation of the problem gives an opportunity
to re-evaluate the nature of the development of entrepreneurship in Russia's realities, determine its

place and role in the overall development of the country's economy.
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AHHOTAIUA

B crarbe mpoananmu3upoBaHa BO3MOXKHOCTh MPUMEHEHHUSI COLMOIOTMYECKON KOHILIEHIHH
(bpaniy3ckoro comuonora, prurocoda, Kyneryposora, antponosora [1. Bypabe B uccnemoBannm
BOMpoca TpaHchopMaryu 00paza poccuiickoro npeanpuaumaress B Hadane XXI Beka. C 3Toit
LEJIbI0 PACCMOTPEHBI IIEHTPaJIbHbIE TEOPETUUECKUE KOHCTPYKIIMH COIIMOaHajIn3a — MoJje, Ka-
nuTal, rabuTyc, areHThl, pakTHKH. [Toka3aHsl 11e1eco000pa3HOCTh U MPOTYKTUBHOCTD UCTIONb-
30BaHUs 00O3HAUEHHBIX KOHIIETITOB MPU MHTEPIIPETAl U3MEHEHUI B 00paze pOCCUHCKOro
npeanpuHumMarens. [Ipumenenne kareropuu «o0pas» COBMECTHO C KOHIIETITAMU COIIMOaHaIN3a
I1. Bypabe naet BO3MOXKHOCThH MPOJAEMOHCTPHUPOBATH OCOOCHHOCTH B3aUMOJICHCTBUS MTOJIMTHKI
C BHYTPEHHUMH TEHICHUUSMH Pa3BUTHUS TPEATNPUHUMATEIBCKON IESATETbHOCTH U MPEANPUHH-
MaTeJIbCKOTO COOOITIECTRA B Mpoliiecce GopMUpoBaHUs, 0POPMIICHHUS U TPAHCIIAIIUN 00pa3a poc-
CHIfCKOTO TpeArnpruHUMares. PekoHCTpyrnpoBaHue JaHHOTO 00pa3a OCYIIECTBISIETCS C YYETOM
KaK MaKpOCOLMAIbHBIX, TaK U MUKPOCOLIMAIBHBIX (PAKTOPOB, OKA3bIBAIOIINX BIMSHUE HA BbI-

paboTKy 1 BBIOOp CTpATETuii ¥ MPAKTUK MOBEICHUST POCCUNUCKUX MPEATTPUHIMATENICH.

JJ11 HUTHPOBAHNUSA B HAYYHBIX HCCJIEJOBAHUAX
Kupir H.A. Tpancdopmarus o0paza poccuiickoro npeanpuHumarenis B Hayane X XI Bexa:
BO3MO)KHOCTH IpUMeHEeHHs connoananusa IIbepa Bypabe // «benble naTtHay poccuiickoil u
muposoit ucropuu. 2018. Ne 3. C. 27-35.

KiroueBnble ciioBa
O06pa3 npeanpuHUMATes, MPeANPUHUMATEILCTBO, TpaHChopMalus 0opasza, peKOHCTPYK-

1us o0pasa, BIacTh, MoJie, TaOUTYC, KaluTall, areHTHI.

budauorpagusn

1. bypase I1. Hauana. M.: Socio-Logos, 1994. 288 c.

2. bypabe I1. O TeneBunenun // lllmatko H.A. (oTB. pea.) O TeneBuIeHUU U KypHAITUCTUKE. M.
®oHp HayuyHbIX UccnenoBaHui «IIparmaruka KynsTypsl»; IHCTUTYT 3KCIEpUMEHTAIBHOM CO-
muonoruun, 2002. C. 17-89.

3. bypase II. Ilone noauTuky, moyie COUANbHBIX HaykK, noie xypHanuctuku // Hlmarko H.A.
(otB. pea.) O teneBuaeHUM U XypHanucTuke. M.: [Iparmatuka KynsTypsl; MHCTUTYT SKCTe-
puMeHTabHOM conmonoruy, 2002. C. 105-141.

4. bypase I1. [Ipaktuyeckuit cmpica. CII6.: Anereiis; M.: IHCTUTYT SKCIepUMEHTaIbHOMN CO-
nmoiiorun, 2001. 562 c.

Bypase I1. Cormonorus nonutuku. M.: Socio-Logos, 1993. 336 c.
Bbypase I1. Conronorus conupanbHoro npocrpaictsa. M.: IHCTUTYT 3KciepUMEHTAIBHOM CO-
nuostorun; CII10.: Anereiis, 2007. 288 c.

Natal'ya A. Knysh


http://publishing-vak.ru/history.htm

Russian history 35

Bypawe I1. ®opmel kanutana // Dxonomuueckas counonorus. 2002. T. 3. Ne 5. C. 60-74.
Conmoananu3 Ilsepa bypabe. Anpmanax Poccuiicko-¢GpaHIly3cKOTO 1EHTpa COLUOIOTHU U
¢unocopun Mucruryra counonorun Poccuiickoir Axkagemun Hayk. M.: UHCTUTYT 3Kcniepu-
MeHTanbHou coruonoruu; CII0.: Anereiisa, 2001. 288 c.

The transformation of the image of the Russian entrepreneur at the beginning of the 21% century...



