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Abstract
The article deals with the actual problems of screen culture. One of these
problems is the factor of shaping mass consciousness. Another one is stratifi-
cation that the modern screen culture provokes in the society. The third one is
manipulations created by screen culture that are focused to gain the conscious-

nesses of "plebeians" and "elites".
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Introduction

Among the problems that are closely connected with the fates of culture cultur-
ologists, philosophers, critics, especially underline the problem of growing alien-
ation of modern people from each other and environments. In the modern reality
the screen culture becomes especially important factor which intensifies the pro-
cesses shaping mass consciousness. The modern screen culture is the basic compo-
nent of mediaculture. Many sociologists and culturologists such as V.I. Inozemtsev,
S.G. Kara-Murza, P.K. Ogurchikov, Y.N. Usov analyze the characteristics of media
and study its interaction with the outside world.

Before considering screen culture as the phenomenon that has become an infor-
mative component of mediaculture it is necessary to reveal preconditions of its for-
mation, consider approaches of scientists to definition of screen culture and define

elements making it.

Screen culture and social manipulating

The screen culture is a result of an industrial society and is integrally connected
with the advent of and functioning of the first screen means transference of infor-
mation. Progress and propagation of these means have predetermined appearance
of new culture which connects intellectual possibilities of the person with technical
achievements of a computer science. It represents such form of culture where screen
is a material media of texts.

Many culturologists and sociologists of the present try to give definition to this
complex phenomenon. The analysis of the scientific literature has shown that the
theoretical status and a specific character of concept "screen culture" aren't clearly
defined. Approaches to definition of screen culture of such scientists as K.E. Razl-

ogov, Y.N. Usov, N.F. Hilko etc. who consider screen culture as the phenomenon
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that personifies process, means, ways and results of figurative development of the
world on the basis of personal vision, feeling and attitudes in dynamics of various
audiovisual constructions are significant. They define it as a historically developed
system of reception of cultural works, ways of their manufacture and broadcasting
by screen technical means where the concept of cultural artifacts in an audiovisual
and dynamical type is the main feature. This new inhabitancy of the person is called
a media society where the screen culture functions on the general background of
mediaculture.

Analysis of works of L.S. Zaznobina, S.G. Kara-Murza, Y.N. Usov etc. has al-
lowed to define three basic elements of screen culture. It is film-culture, TV-culture
and computer culture which are interconnected. Appearing one by one, these forms
of culture have been developing simultaneously and nowadays coexist with each
other, representing variety of forms of culture of the informative world.

The screen culture becomes a new communicative paradigm that supplements
traditional forms of a dialogue between people — culture of direct dialogue and writ-
ten culture. P.K. Ogurchikov marks that "... the screen culture appeared together
with the cinema in the end of the XIX century and during the XX century became the
basic mechanism of formation and broadcasting of norms, customs, traditions and
the values that form the basis of separate cultural communities, and a massculture"
[Ogurchikov, 2001, 71].

P.V. Zamkin pays attention to the fact that "... the sphere of cultures of a mod-
ern, promptly changing society represents the complex many-sided phenomenon
including both creative, and destructive processes. There are more effective forms
and technologies to influence on consciousness of the person as a consumer that
transform values and belief, vital objectives and senses, demands and motives of a
person" [Zamkin, 2011, 13].

The same idea is reflected in the works of E.N. Rodina. She writes that a person
is consigned by moral consciousness that is formed on the basis of internal standards
that give an opportunity for existence of a society. While each person possesses will
and necessity of independent choice of guidance and behavior [Rodina, 2013, 103].

The screen culture represents the set of images which causes new models of

human behavior in culture, frequently it deforms a reality to please both social and
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cultural inquiries, deforms the concept of mass spectator about itself. World-known
mediateacher Yu.N. Usov speaks that the cinema, being the main source of these
images, is not understood by consciousness it is perceived by heart, causing desires
and feelings, focusing on imitation samples, manipulating values and creating the
illusion of reality [Usov, 1993]. As a matter of fact, we deal with one of the types
of manipulations by means of which "necessary cultural" images seize public con-
sciousness. E. N. Ruskina writes that there is a significant amount of sources of the
psychological threat, causing significant damage to mental and psychological health
of the person: causing negative emotional experiences, problems in the field of in-
terpersonal attitudes, reducing intellectual development. One of the pointed sources
1s manipulative influence. [Rus'kina, 2011,86].

Created screen images, as a rule, are false mobilizing system which is artificially
"include" the masses in a social reality, transforming the consumers of information
in the object of political and ideological manipulations. However, it is necessary to
note, that there is a potential positive side of created images which is capable "to
balance" social distortions: to form positive thinking of the person, destroying ag-
gressive social models for imitation.

Thanks to various methods, the screen culture designs the reality of the specta-
tor, forms necessary for society functioning of each potential consumer of screen
production. The goal of this process is transformation of the mass consumer of film-
production into ruled crowd, deleting of personal features and impossibility of sat-
isfaction creative and spiritual needs which overstep the bounds "designated" by the
screen.

However the new culture created by the screen, has no negative character, its
goal is not only to manipulate consciousness, but is also to provide psychological
adaptation of a person to new changes that take place in the postindustrial society
[Kirillov, 2005]. Besides by means of the new images, created by screen culture,
there is a simplification of the communication that takes off mass psychological
pressure. The modern screen culture, focusing on the standard norms of relation-
ships between the person and world around, contains in itself unconditional positive
value: it lets a spectator feel protected, be included in a certain concept "we", shap-

ing images of identity of different social groups of representatives. Screen images
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not only help the modern person to create sign model of the reality, but also suppress
the intrapersonal conflicts arising in the private world of a person.

Nowadays the screen culture realizes new aesthetic system that has not received
the "fixed" version yet. Relation the world — the person produces two basic tenden-
cies: objectification and personification. It is necessary to note that one of these ten-
dencies was inherent to each culture existed earlier, for example, in so-called "primi-
tive" cultures the preference has been given to personification. Being widespread in
mythologies, religions, fairy tales, parables, magic and exotic cults, it represents the
natural phenomena, forces (for example, in the form of angels), the subject matters,
the abstract concepts of an image of the person or attributed to them human traits.
Nowadays tendency to objectify a person as a famous technology of manipulation
by consciousness is on the foreground. It means such form of social relations where
relation among people accepts visibility of relation among things.

The situation typical of modern screen culture is division of manipulations that are
focused to gain consciousness of "plebeians" on the one hand and "elites of the society"
on the other hand. Thus the screen culture is divided into mass and elite cultures. The
questions dealing with correlation of "elite" and "mass" cultures and features of their
functioning in the modern Russian society are reflected in works of S.N. Artanovsky,
Y.P Budantsev, S.G. Kara-Murza, N.B. Kirillov, A.B. Midler, A.B. Kovalenko, A.P.
Sadokhin. Many scientists distinguish the screen manipulations based on the principle
of clearly division into "prestigious" or "elite" social groups or individuals, on the one
hand, and "rejected" ones on the other hand. The sociologist S.G. Kara-Murza in his
scientific work Manipulation of consciousness writes that manipulation by conscious-
ness of "rejected" isn't difficult, its methods are known to "rejected" while manipula-
tive technologies concerning "elite" are improved every day. Thus, in the beginning
there is a symbolical game based on the desire to belong to society so-called "shall of
gods", which is continued by threat to be deprived of belonging to this or that already
"substantiated" prestigious social group [Kara-Murza, 2004].

Beside pointed stratification the modern screen culture provokes another division
in the society: manipulators who are in minority and majority of those whom are ma-
nipulated on. In this sense, it is possible to speak that management of consciousness

of the "person-consuming" product of the screen is one of the main social functions
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of the screen culture. The culturologist P.K. Ogurchikov concentrates attention that
the screen culture could become a resource of positive modernization of the society,
restoration of lost "bricks" of psychologically healthy society: patriotism; profes-
sionalism; harmonization of relation between generations; proper understanding of
duty and freedom; aesthetic and art taste; the basic postulates of mental and physical
health, rehabilitation of eternal values [Ogurchikov, 2001, 72].

Conclusion

Thus, during the progress of the screen culture, scope of users goes from macro-
groups (cinema) to microgroup (TV) and further — to the individual user (computer).
On the one hand, the screen culture during the progress adapts to satisfaction of in-
quiries of consumers of this culture, taking into consideration their interests. At the
same time the amount of freedom of choice is limited, as the prime goal of created
screen culture is to impose modern priorities convenient for society by means of
the perfect technologies of submission and control over "the silent majority". As a
whole the propagation of the screen culture by means of cinema, TV and a computer

leads to variation of the picture of the world and outlook of a person.

References

1. Inozemtsev V.L. (2000) Sovremennoe postindustrial'noe obshchestvo: priroda,
protivorechiya, perspektivy [Modern postindustrial society: nature, contradic-
tions, prospects]. Moscow.

2. Kara-Murza S.G. (2004) Manipulyatsiya soznaniem [Manipulation of the con-
sciousness]. Moscow.

3. Kirillov N.B. (2005) Media-kul'tura. Ot moderna k postmodernu [Media-cul-
ture. From the modern to the postmodern]. Ekaterinburg.

4. Ogurchikov P.K. (2001) Determinirovannyi analog kinoprokata [ The determined
analogue of film service]. Problemy upravieniya razvitiem sotsial'no-ekono-
micheskikh sistem [Problems of management of social and economic systems

progress]. Moscow, pp. 69-73.

Svetlana I. Piskunova, Olesya R. Eliseeva


http://publishing-vak.ru/philosophy.htm

Social philosophy 189

5. Rodina E.N. (2013) Tvorcheskaya sushchnost' morali [The creative essence
of morality]. Gumanitarnye nauki i obrazovanie [The humanities and educa-
tion], 3 (15), 101-104.

6. Rus'kina E.N. (2011) Vozmozhnosti dostizheniya psikhologicheskoi bezopasnosti
lichnosti v usloviyakh manipulyativnogo vliyaniya [Abilities to achieve the psy-
chological security of a person in conditions of manipulative influence]. Gumani-
tarnye nauki i obrazovanie [ The humanities and education], 4, pp. 85-87.

Usov Yu.N. (1993) Osnovy ekrannoi kul'tury [Base of screen culture]. Moscow.

8. Zamkin P.V. (2011) Problema kul'turnoi produktivnosti lichnosti v izmenyay-
ushcheisya sotsiokul'turnoi situatsii [The problem of cultural efficiency of the
person in the changing sociocultural situation]. Gumanitarnye nauki i obrazo-

vanie [ The humanities and education], 4, 13-17.

JKpaHHasl KYJbTypa B IPOCTPAHCTBE

COBPEMEHHOM MeINaKYJIbTYPbl

IInckynoBa CBersiana UBaHOBHA

JlokTop punocodcekux Hayk, mpodeccop,

kadenpa dpunocodum,

MopoBCKMI TOCYIApCTBEHHBIN MEIATOrNYECKUN
nHcTuTyT nMeHu M.E. EBceBbeBa,

430007, Poccuiickas @enepanus, Pecybnuka MopaoBus,
Capanck, yn. Crynenueckasi, 11a;

e-mail: yaroslavskaa@rambler.ru

Eauceesa Ogecs Pymanosna
AcniipaHr,

kadenpa ¢unocoduu,

MopaoBckuii roCygapCTBEHHBIN ME€1arOru4eCKuii

MHCTUTYT uMeHU M.E. EBceBbeBa,

Screen culture in the space of modern mediaculture



190  Context and Reflection: Philosophy of the World and Human Being. 6°2015

430007, Poccuiickas denepanus, Pecrybnuka MopaoBus,
Capanck, yn. Crynenueckasi, 11a;

e-mail: yaroslavskaa@rambler.ru

AHHOTALINSA
B crarbe paccmarpuBaroTCs akTyallbHble MNPOOJIEMbl HKPAHHOU KYJIBTYpPHI.
OpnHo¥t U3 HUX siBIsieTcs GakTop popMUpOBaHUsST MACCOBOTO co3HaHUs. Jpyras
npo0iieMa — 3TO paccilOeHUe B 00IIECTBE, KOTOPOE MPOBOILUPYET COBPEMEHHAS
AKpaHHas KyJabTypa. TpeTbsi — MaHUIYISIUU, CO3AaBA€Mble SKPAHHOU KYJbTY-
pOil, OpUEHTUPOBAHHBIC HA 3aBOCBAHUE CO3HAHMUS «IIEOEEB» U «IIIUTHD» 00IIIe-
CTBa.
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